Aswin Mannepalli

(732) 586-0232 ¢ amannepalli@outlook.com

PROFESSIONAL EXPERIENCE

Du and Mannepalli Family Holdings (Family Investment Office) Singapore | New Yor, NY
Chief Investment Officer January 2026 — Present

Venture Investment & Advisory Group

e Lead venture investment and advisory activity across applied Al, healthcare diagnostics, autonomous software, water
resilience, and research commercialization.

e  Built an investment and advisory portfolio that includes HEARTio (US), Weco.ai (UK), and Moerk Water (AUS).

e Invested in HEARTIio, an Al-enabled cardiac diagnostics company using biosignal data to improve cardiovascular risk
assessment.

e  Advise Al-native software ventures such as Weco.ai, with focus on autonomous engineering workflows, code
optimization, and enterprise adoption.

e Supported Moerk Water on Al-enabled growth and operating strategy for remote water resilience.

e Help founders turn technical depth into commercial strategy, market evidence, investor narrative, and enterprise-ready
execution.

Cultural Assets Group

e Steward the world’s leading Japanese art collection centered on the Tosa school / Tosaha ( +1£7Kk).

e | help guide that team that manages museum loans of the collection across Asia, with focus on provenance,
conservation standards, cultural interpretation, and long-term stewardship.

e Developed a collection strategy spanning the Muromachi, Edo, and Meiji periods.

*  Representative artists include Tosa Mitsunobu (144 3%15), Tosa Mitsumochi / Mitsushige (1445t /5%), Tosa Mitsuoki (
+EEHLE), Tosa Mitsunari (T425¢%), Tosa Mitsuyoshi (1423%7), Tosa Mitsusada (+-#£5%: 5 ), Tosa Mitsuzane (4%
Y47), and Tosa Mitsutake (426 E).

e Anchor works include a Muromachi-period seated portrait attributed to Tosa Mitsunobu; court and narrative scrolls
from the Tosa lineage; and Edo-period court interiors, warrior figures, crane imagery, Fuji landscapes, and red-sun
compositions.

Automotive Customer Experience Innovation and Strategy New York, NY
Principal Advisor April 2021 — Present

e  Strategic Advisory: Acted as a trusted advisor to numerous C-suite automotive stakeholders across the Americas,
EMEA, and APJ, delivering strategic insights that reshaped digital transformation roadmaps. Selected engagements
include:

o Luxury OEM based out of the UK: Advised on the implementation of a customer data platform to unify
fragmented profiles, driving a 25% increase in engagement and an estimated £10M uplift in annual revenue
through data-driven marketing strategies.

o Major Japanese OEM's Canadian division: Provided strategic guidance on integrating generative Al for content
creation, enabling a 40% reduction in production cycles and achieving $3M in annual operational cost savings.

o US-based factory of a Japanese OEM: Advised on enhancing the factory-worker experience with digital workflows
to improve operational safety and efficiency, contributing to a $15M efficiency gain.

o Italian mass-market OEM: Advised on the creation of a virtual dealership, leveraging VR/AR technologies to
increase virtual test drives by 20% and generate S5M in incremental sales in six months.

o Japanese OEM's Australian division: Guided the development of an Al-powered used-vehicle e-commerce
platform, driving an 18% increase in sales and contributing AS12M to annual revenue.

o Leading Indian OEM: Provided strategic input on deploying generative Al in commerce, resulting in a 22% increase
in conversion rates and an incremental revenue gain of 250 crore.
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o Major Middle East automotive distributor: Advised on digital transformation for regional dealership operations,
enhancing customer satisfaction by 30% and driving $8M in additional revenue.

o Scandinavian EV OEM: Delivered strategic recommendations to accelerate EV adoption, increasing sales by 25%
YoY and generating a $20M revenue boost through consumer engagement campaigns.

o German luxury sports-car OEM: Advised on improving dealership service experiences through Al-driven feedback,
boosting customer satisfaction by 15 points and preserving €30M in brand-loyalty-driven revenue.

Wharton School of Business, University of Pennsylvania Philadelphia, PA

Lecturer September 2017 — Present

e Deliver courses on entrepreneurship and business communication, blending theory with actionable insights to prepare
students for real-world challenges.

e Consistently earned a lifetime instructor rating of 3.7, including multiple semesters with perfect 4.0 scores, reflecting a
commitment to teaching excellence.

e Conceived and wrote industry-specific case studies, encouraging critical thinking and problem-solving for challenges in
the automotive and manufacturing sectors.

e  Guided manufacturing startups on refining product-market fit, developing strategic marketing plans, and solving
operational challenges to drive growth.

SAP, Automotive Industrial Business Unit New York, NY

Global Solution Lead for Automotive Suppliers April 2018 — April 2021

e Spearheaded the launch of a cloud-based solution tailored to the unique needs of automotive suppliers, enabling
seamless collaboration, enhanced supply-chain visibility, and accelerated digital transformation.

e Led collaborative sessions with global automotive customers to identify and refine innovative solutions, including
connected-factory optimization and machine-learning-driven customer engagement strategies.

e Partnered with product teams to integrate client feedback, shaping roadmaps for EV adoption and virtual dealership
platforms that enhanced product-market fit and accelerated time-to-market.

e Designed tailored solutions for automotive clients, such as OT cybersecurity frameworks and Al-powered e-commerce
platforms, addressing critical operational and customer-facing challenges.

e  Fostered partnerships with automotive leaders and led thought-leadership initiatives, driving adoption of emerging
technologies such as Al and sustainability-focused solutions.

Automotive Industry Analyst Palo Alto, CA

Industry Advisory June 2015 - April 2018

e Conducted in-depth analysis of emerging trends in the global automotive and mobility sectors, including the rise of
electric vehicles (EVs), autonomous technologies, and connected-car ecosystems.

e  Published quarterly reports on disruptive trends, competitive benchmarks, and market forecasts, which were widely
circulated among C-suite executives and industry stakeholders.

e Collaborated with industry associations and conferences to curate panels and write keynote content on innovation in
automotive retail, supply-chain digitization, and sustainability.

e Partnered with emerging players in mobility to evaluate product-market fit, identify strategic partnerships, and explore
new revenue models in shared mobility and EV infrastructure.

e Provided actionable intelligence to advisory firms and investment groups seeking guidance on high-growth automotive
opportunities.

Lending Club San Francisco, CA

Auto Loan Strategy November 2014 — June 2015

e Founding member of the auto-loan team, spearheading the development and launch of Lending Club’s auto-financing
product.

e Collaborated cross-functionally with product, engineering, and marketing teams to define the product strategy,
underwriting standards, and borrower-qualification criteria for auto loans.

e Conducted market research to identify customer needs and competitive benchmarks, shaping Lending Club’s entry into
the auto-loan market.
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Citigroup
Vice President, Chief of Staff’'s Office — Global Chief Risk Officer

Designed and implemented financial models to assess risk, measure portfolio performance, and optimize pricing

strategies, ensuring profitability and competitiveness.

Partnered with compliance and risk-management teams to establish guidelines for creditworthiness, loan approvals,

and borrower retention in the auto-loan segment.

Led the creation of key performance indicators (KPIs) and dashboards to monitor the success of the auto-loan portfolio,

providing actionable insights to leadership.

Developed borrower engagement initiatives to improve application rates, customer experience, and retention in the

auto-loan program.

New York, NY
September 2010 — November 2014

Led product development on ‘early warning’ software that alerted management to deterioration in portfolio quality.
Took a product mired in development difficulty, restructured the team, and delivered a solution that is now used by

the Federal Reserve as an example for other institutions.

SELECTED PUBLICATIONS AND ENGAGEMENTS

Publications

The catalyst powering manufacturing website growth. Insights.

How automakers are saving lives with smart partnerships. Digitalist Magazine.

Thinking differently: Redefining the automotive dealership experience in a time of crisis. Digitalist Magazine.
What is next for CX at automotive OEMs and dealerships. Insights.

The one-two punch of digital adoption. Canadian Auto Dealer.

What the rest of the economy can learn from the automotive industry. Retail Technology Insider.
Generational transition disrupts the automotive industry. Retail Technology Insider.

Why the automotive industry must fix the miserable buying experience. Automotive World.

Today’s customers crave personalized engagement: How can brands deliver? Modern Marketing Today.
Automotive industry: Attracting talent and buyers across generations.

Who watches the taxman’s algorithms? The Diplomat.

Indian regulators wary about bitcoin. The Diplomat.

Speaking & Engagements

Microsoft automotive keynote. CES. (Multiple years)

Unlocking manufacturing excellence with Xanadu: An exploration of ServiceNow’s platform capabilities.
Secure first, then converge IT and OT to drive efficiency. Smart Industry (INSIGHT webinar).

What B2B organizations must do to win online. The Experience Makers (podcast).

The evolution of online gaming and the future of automotive CX. Thought Leadership Summits.

Featured speaker, manufacturing. B2B Online (Chicago).

Selling cars in the metaverse - Mobility Moments with Aswin Mannepalli. Auto Futures (podcast).
Automotive interactive think tank: SAP’s strategy for the intelligent enterprise and industry cloud. ASUG.

EDUCATION
University of Pennsylvania, BA in Economics & History December 2009
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