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VERSATILE SENIOR SPORTS BUSINESS EXECUTIVE 
Strategically driven senior executive with a combination of operational expertise, marketing innovation, relationship skills and 
the entrepreneurial spark to build brands, increase profits, lead cross-functional teams and create value.   

§ A Multi-Skilled Leader and Effective Manager with marketing, sales, P&L management, strategic planning and team 
leadership expertise applied across an array of consumer marketing-driven industries. 

§ A Business Development Veteran with a vast professional network, practical sensibilities and the relationship skills to 
evaluate opportunities, craft a plan, negotiate complex deals and deliver on objectives for all stakeholders. 

§ An Entrepreneur who fearlessly turns vision into results and has 20+ years’ experience driving innovation that results in 
both new business units and breakthrough marketing platforms.  

PROFESSIONAL EXPERIENCE 

IRON HORSE MARKETING, INC., Upper Saddle River, NJ                      2017-Present 
Founder and President  
Lead partnership marketing and consulting firm to pursue entrepreneurial ventures and deliver innovative solutions and 
disciplined leadership. Advisor to two start-ups; golf e-commerce solution, Tee Commerce and Outpay, a payment solution for 
the hospitality industry. Featured speaker for corporate events and workshops, regular contributor on Sirius XM’s Business 
network and analysis articles for Media Village and Sports Business Journal. A sampling of other client successes include: 

§  Cox Enterprises - Formed a business development team to sell a sponsorship enhancement program featuring a mobile 
technology solution offering seat upgrades, subscription ticketing and unique fan experiences.  

§  The Spirit International - Evaluated the business model and recommended innovative enhancements to elevate an 
international amateur golf tournament seeking profitability and expanded awareness of its mission. 

§ USRowing – Created a strategic sponsorship framework for this National Governing Body to increase involvement with 
under-resourced communities and while simultaneously generating corporate sponsorship revenue.   

 
THE WHARTON SCHOOL, University of Pennsylvania                2017-Present 
Sports Management Lecturer                    
Teach undergraduate and MBA-level course, Sports Business Management, covering broad range of industry topics including 
economic structures, labor and collective bargaining, linear and digital media, sponsorship, licensing, sports-tech, gambling, 
college sports and other key areas.  

§ Received Wharton Teaching Excellence award for five consecutive academic years 2019-20 through 2023-24. 
§ Directed MBA team on sports industry consulting projects with Palmer Golf and Astra Zeneca’s Crestor brand. 
§ Co-launched the Wharton Sports Business Initiative as a formal structure to connect students with sports industry. 
§ Taught MBA level course, Entertainment and Sports Marketing, from 2003-05. 

 
DIAMOND RESORTS INTERNATIONAL, Orlando, FL                                            2013-2017       
Vice President of National Marketing 
Chief Operating Officer, Diamond Resorts Invitational   
Led national marketing strategy and program execution for a $2B global vacation-ownership company.   

The Diamond Resorts Invitational - Launched and built a nationally-televised, official PGA TOUR Champions golf 
tournament from scratch. Devised and implemented an event owner-based model to build brand awareness and demonstrate 
Diamond’s competitive advantage.  Covered 100% of $8.5MM production cost with $4MM+ in sponsorship/pro-am team 
sales and $6MM in vacation-ownership revenue in 2017, the first year of professional golf affiliation. 
§ Communicated Diamond’s unique value proposition through integration into Golf Channel’s production including on-air 

promotion, PR, guest experience, sponsor activation, social media, advertising and customer communication. 
§ Led 12-person core team, directed a professional Tournament Director and oversaw over 1,000-person team from resort 

operations, food & beverage and volunteers to deliver a first-class experiential marketing platform. 
§ Raised $2.3MM for Florida Hospital for Children from this event and its predecessor, the Brian Gay Invitational.  
Partnership Marketing - Created partnerships with Barclays and MasterCard to introduce the Diamond Resorts 
MasterCard as both a new customer financing tool and profit center ($3.7MM net royalties in years one and two.) 
Event Marketing – Established 30+ person lead generation channel, generating 15K+ new preview tours in 2014-15. 



Robert J. DiGisi                                   Page 2 
 

 

IRON HORSE MARKETING, INC., Upper Saddle River, NJ and Wilmington, DE                          2009-2012 
Founder and President                    2002-2008 
Founded and built partnership marketing and entrepreneurial development consulting firm.  A sampling of clients included: 

Copart, Inc. – Engaged as de-facto CMO to lead brand development and membership acquisition strategy for this $4B, 
publicly traded online automotive auction company as they initially pursued the consumer sector. 
§ Leveraged NASCAR and NHRA sponsorships creating and executing experiential and digital marketing programs.   
§ Led market research study to identify customer segments, test value propositions and turn needs into product features. 
Famous 58 - Partnered with former NFL All-Pro linebacker to launch a BBQ food brand targeted to the football tailgate 
party segment and lead all product sourcing, marketing, distribution and e-commerce initiatives. 
Becker Group - Led transformation of holiday display company into an experiential marketing agency launching programs 
with Fox, Disney and The History Channel. 

 

DALE AND THOMAS POPCORN, Englewood, NJ          2008-2009 
Vice President, Strategic Marketing and Business Development  
Reported directly to CEO to lead marketing partnerships for early stage, $25MM snack-food company. 

§ Negotiated strategic marketing partnership with Universal Pictures to create retail promotions, DVD integration and a 
viral/digital marketing program to build brand equity, generate consumer trial and drive retail traffic.  

§ Created marketing analytics plan to form basis for geography-based sales and marketing strategic planning process. 
§ Formed multi-property partnership with AEG, a portfolio of ports teams, Netflix, Miller Beer/CVS, Strike Ten Bowling 

and many others generating $1.2MM+ of incremental sales. 

 

BANK ONE, INC., Wilmington, DE            1998-2002 
Vice President, Business Development - Partnership Marketing  
Drove strategy, secured new partnerships and led renewals for $6B/900 partner co-branded credit card portfolio. Spearheaded a 
cross-functional team to develop a disciplined business development and partnership evaluation process.  

§ Developed a breakthrough partnership between General Mills, Visa and Bank One to create the Box Tops for Education 
co-branded credit card, growing to a top-20 portfolio for the division in just two years. 

§ Led marketing strategy and operations for a $700MM portfolio of 230 sports and entertainment credit card partnerships.  
Built portfolio-marketing initiatives including loyalty/rewards programs and integration of smart card features. 
 

NATIONAL BASKETBALL ASSOCIATION, New York, NY          1995-1998        
Director, Business Development - NBA Properties, Inc.   

Introduced e-commerce as a viable profit center for the league.  Earned Commissioner’s approval, built team and grew revenue 
from start-up to $4.1MM in three years. Member of the Fifth Avenue, New York City, NBA Store launch team creating online 
features to expand offerings.  

§ Negotiated NBA’s first equity-compensation alliance to provide merchandising and fulfillment for NBA.com store. 
§ Formed and managed partnership with Sports Illustrated building a 4.2MM fan database as the foundation of the league’s 

CRM program and leveraged new digital marketing assets to create DTC programs for AT&T and American Express. 

Director, Business Operations - Consumer Products Group 
Directed strategic planning, managed P&L and oversaw business operations for league’s 55-person, 160-partner licensed 
merchandise division generating over $150MM in royalty revenue while supporting NBA brand development.  
 
EARLY CAREER:  Marketing roles with CUC International, Kraft General Foods and a finance position with 
IMG in both the Golf and Media divisions. 
 

EDUCATION AND CREDENTIALS 
THE WHARTON SCHOOL, University of Pennsylvania                 
Master of Business Administration, Marketing Major  

BOSTON COLLEGE, Carroll School of Management                                                                                                       
Bachelor of Science, Accounting Major; Sports Director, Student radio station; Graduated Summa Cum Laude   

CERTIFIED PUBLIC ACCOUNTANT, State of Ohio   


